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With the rapid development of economy, Enterprises become an important 
monomer of social economic development, it is more and more important on the 
economic and social development ,as the same time the society's expectations of 
enterprises is growing, companies began to take on more social responsibility in 
addition to realize its economic value in the process of its development. Corporate 
social responsibility issues not only become a hot topic in the corporate governance , 
but also in the academic research.  
Tourism is an important industry of national economy , it plays an important role 
in promoting domestic demanding ,stimulating investment and promoting 
employment. Tourism can promote the development of the national economy in our 
country, but with the rapid development of tourism industry appeared a series of 
problems, such as tourism brings the environment pollution, tourism interests of 
consumers are violated, the travel industry staff turnover increased and so on ,these 
seriously hinder the rapid, health and sustainable development of tourism. how to 
balance tourism’s financial benefits and social responsibility become the key to 
change  China from the big tourism country into the power tourism country in the 
process of development of tourism, tourism enterprises as a "leader" of the tourism 
industry, have the important effecttion on the future tourism development. 
   This paper bases on Chinese listed tourism companies as the research sample, 
using the theory of social responsibility, stakeholder theory, signaling theory and 
impression management theory to analysis the social responsibility and the effect of 
social responsibility on financial performance of tourism enterprises in China . firstly, 
using the ROST Content Mining System software to analysis the 2008-2011 social 
responsibility report issued by the listed tourism companies, bases on the stakeholder 
theory, finally our country tourism enterprises should bear the social responsibility for 
shareholders, employees, consumers, suppliers, communities and governments; 
Secondly, this article selects the financial statements of the tourism listed companies 
















using SPSS19.0 to analysis tourism listed company social responsibility and financial 
performance ,we find that listed tourism social responsibility have a positive impact 
on financial performance, but positive influence has certain hysteresis; Finally, this 
article on the basis of the research to our country tourism enterprises put forward the 
corresponding recommendations for them to improve the social responsibility. This 
paper adopts the theory and empirical research method to have a comprehensive 
understanding of the relationship between corporate social responsibility and financial 
performance for our country tourism enterprises ,so that promoting them bearing the 
better social responsibility, thus promote the whole tourism industry fast, 
comprehensive, healthy and sustainable development 
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根据世界旅游组织 2012 年 1 月发布额统计数据，2011 年国际旅游人数增长
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